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DR. LEE L. S E L M N  

Dr Lee L Selwyn has been actively involved in the telecommunications field for more 
than twenty-five years, and is an internationally recognized authonty on  telecommunication^ 
regulation, economics and public policy Dr. Selwyn founded the firm of Economics and 
Technology, Inc. in  1972, and has served as its President since that date. He received his Ph.D 
degree from the Alfred P Sloan School of Management at the Massachusetts Institute of Tech- 
nology He also holds a Master of Science degree in Industnal Management from MlT and a 
Bachelor of Arts degree with honors in Economics from Queens College of the City University 
of New Y ork 

Dr Selwyn has testified as an expert on rate design, service cost analysis, form of 
regulation, and other telecommunications policy issues in telecommunications regulatory 
proceedings before some forty state commissions, the Federal Communications Commission and 
the  Canadian Radio-television and Telecommunications Commission, among others. He has 
appeared as a wihess on behalf of commercial organizations, non-profit institutions, as well as 
local. state and federal government authorities responsible for telecommunications regulation and 
consumer advocacy 

He has served or is now serving as a consultant to numerous state utilities commissions 
including those in Anzona. Minnesota, Kansas, Kentucky, the District of Columbia, Connecticut, 
California, Delaware, Maine, Massachusetts, New Hampshire, Vermont, New Mexico, Wisconsin 
and Washington State, the Office of Telecommunications Policy (Executive Office of the 
President), the National Telecommunications and Information Administration, the Federal 
Communications Commission, the Canadian Radio-television and Telecommunications 
Commission, the United Kmgdorn Offce of Telecommunications, and the Secretaria de 
Coniunicaciones y Transportes of the Republic of Mexico He has also served as an advisor on 
telecommunications regulatory matters IO the International Communications Association and the 
Ad Hoc Telecommunications Users Committee, as well as to a number of major corporate 
telecommunications userb, information services providers, paging and cellular carriers, and 
specialized access services carriers 

Dr. Selwyn has presented testimony as an invited witness before the U S. House of Repre- 
sentatives Subcommittee on Telecommunications, Consumer Protection and Finance and before 
the U S Senate Judiciary Committee, on subjects dealing with restructuring and deregulation of 
portions of thc teleconununicati~ns industry 

I n  1970, he was awarded a Post-Doctoral Research Grant in Public Utility Economics 
under a program sponsored by the Amencan Telephone and Telegraph Company, to conduct 
research on the economlc effects of telephone rate structures upon the computer time sharing 
industry This work was conducted at Harvard University’s Program on Technolam and Soc~ety, 
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Dr. Lee L. Selwyn (continued) 

where hc was appointed as a Research Associate. Dr. Selwyn was also a member of the faculty 
at the College of Business Administration at  Boston University from 1968 until 1973, where he 
taught courses in economics, finance and management information systems 

Dr Selwyn has published numerous papers and articles In professional and trade journals 
on the subject of telecommunications service regulation, cost methodology, rate design and 
pncing policy These have included. 

“Taxes, Corporate Financial Policy and Return to Investors” 
National Tar Journal, Vol. XX, No  4, December 1967. 

“Pricing Telephone Terminal Equipment Under Competition” 
Public Utilities Forrnighrly, December 8,  1977 

“Deregulation, Competition, and Regulatory Responsibility in the 
Telecommunications Industry” 
Presented ar the 1979 Raw Svmposium on Problems of Regulated lndus~ries - 
Sponsored by.  The American Universiq, Foster Associates. Inc.. Missouri 
Public Service Cornmixvon. University of Missouri-Columbia, Kansas City, 
MO, February 1 1  - 14, 1979 

“Sifting Out the Econoinic Costs of Terminal Equipment Services” 
Telephone Engineer and Management, October 15. 1979 

“Usage-Sensitive Pricing” (with G E. Barton) 
(a three part series) 
Telephonv, January 7, 28,  February I I ,  1980. 

“Perspectives on Usage-Sensitive Pricing” 
Public Urilitie.\ Formighrly, May 7, I981 

“Diversification, Deregulation, and Increased Uncertainty in the Public Utility 
Industries” 
Cornmenu Prtwnred ut the Thirteenlh Annual Conference o j  the hs l i lu t e  of 
Puhlic Utililies, Williamsburg, VA - December 14 - 16, 1981 

“Local Telephonc Pricing Is There a Better Way?, The Costs of LMS Exceed 
its Benefits a Report on Recent U.S Experience ” 
ProL,eedings of u conference held at Montreal, Quebec - Sponsored by 
Canadian Radio-Television und Telecommunications Commission and The 
C e n k  for  the Study oj Regulated Industrres. McGill Unrversiry, May 2 - 4, 
1984 

I 

ECONOMICS AND 
E TECHNOLOGY, INC 



Dr. Lee L. Selwyn (continued) 

“Long-Run Regulation of AT&T. A Key Element of A Competitive 
Telecommunications Policy” 
Telematics, August 1984 

“Is Equal Access an Adequate Justification for Removing Restrictions on BOC 
Diversification?” 
Presented at the lnstirute of Public Utilities Eighteenth Annual Conference, 
Williamsburg, VA - December 8 - IO, 1986 

“Market Power and Coinpetition Under an Equal Access Environment” 
Presented at the Sixteenth Annual Conference. “Impact of Deregulation and 
Market Forccs on Public Utilrtres 
lnsrilute of Public Utilities, Michigan Stare Universip, Willramsburg, VA - 

December 3 - 5 ,  1987 

The Furure Role of Regulation” 

“Contestable Markets Theory vs. Fact” 
Pre.:ented at lhe Conference on Current Issues in Telephone Regulazions 
Dominance and Cost Allocation in Interexchange Markets - Center for Legal 
und Regulalor), Studies Department of Management Science and Informalion 
.xvylems - Gruduate School oj Business, Universip of Texas at Austin, October 
5 ,  1987 

“The Sources and Exercise of Market Power in the Market for Interexchange 
Telecommunications Services” 
Presenied ui the Nineteenth Annual Conference - “Alternatives 10 Traditional 
Regulation 
Univer,vy, Williamsburg, V A ,  December, 1987. 

“Assessing Market Power and Competition in The Telecommunications 
lndustsy Toward an Empirical Foundation for Regulatory Reform” 
Federul Communications LanJ Journal, Vol 40 Num 2 ,  April 1988. 

“A Perspective on Price Caps as a Substitute for Traditional Revenue 
Requirements Regulation” 
Presenied at the Twentieih Annual Conference - “New Regulatory Concepts, 
1.we.c and Controversies ” - Inslitute of Public Utilities. Michigan State 
Unrversily. Williamsburg, VA, December, 1988. 

“The Sustainability of Competition i n  Light of New Technologies” (with D. N. 
Townsend and P D Kravtin) 
Presented at the Twentieth Annual Conference - Institute of Public Utrlilies 
Michigan Stair Univmz@, Williamsburg, VA, December, 1988. 

Options for Reform” - Institute of Public Utilities, Michigan Stale 

Ef ECONOMICS AND 
I I TECHNOLOGY, I N C  



Dr. Lee L Selwyn (continued) 

“Adapting Telecom Regulation to Industry Change Promoting Development 
Without Compromising Ratepayer Protection” (with S C Lundquist) 
IEEE Communications Magazine, January, 1989 

“The Role of Cost Based Pricing of Telecommunications Services in the Age 
of Technology and Competition’’ 
Pre.qented at National Regulatory Research Institute Conference, Seattle, July 
20. 1990. 

“A Public Good/Pnvate Good Framework for IdentiFying POTS Objectives for 
the Public Switched Network” (with Patncia D. Kravtin and Paul S. Keller) 
Columbus, Ohio National Regulutov Research Institute, September I991 

“Telecommunicat~ons Regulation and Infrastructure Development. Alternative 
Models for the PubliciPrivate Partnership” 
Preparedjor the Economic Svmposium of the Internalional Telecommunications 
Union Europe Telecom ‘92 Conference. Budapest. Hungary. October 15, 1992 

“Efficient Infrastructure Development and the Local Telephone Company’s 
Role in Competitive Industry Environment” Presented at the Twenty-Fourth 
Annual Conference, Institute of Public Utilities, Graduate School of Business, 
Michigan State University. “Shijiing Boundaries between Regulation and 
Competition in Telecommunications and Energy ”, Williamsburg, VA, 
December 1992 

“Measurement of Telecommunications Product~viry. Methods, Applications and 
Limitations” (with Franqoise M. Clottes) 
Pwvented a1 Organisation ,for Economic Cooperation and Development. 
Working Par@ on Telecommunication and Information Services Policies, ‘93 
Conjerence “Dejining Performance Indicators for  Competitive 
Telecommunications Markets ”. Paris. France, February 8-9, 1993 

“Telecommunications Investment and Economic Development. Achieving 
efficiency and balance among competing public policy and stakeholder 
interests” 
Presented at the 105th Annual Convention and Regulatory Symposium, 
National Association of Regulaioty Utility Commissioners, New York, 
November 18. 1993 

“The Potential for Competition in the Market for Local Telephone Services” 
(with David N Townsend and Paul S Keller) 
Presented ai the Organization fo r  Economlc Cooperation and Development 
Workshop on Telecommunicotion Infiastmcture Competition, December 6-7, 
1993 
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Dr Lee L Selwyn (continued) 

“Market Failure in Open Telecoinmunications Networks. Defining the new 
natural monopoly,” Utilities Policy, Vol. 4, No. 1, January 1994 

The Enduring Local Bottleneck 
Carriers, (with Susan M. Gately, et al) a report prepared by ET1 and Hatfield 
Associates. Inc for AT&T, MCI and CornpTel, February 1994 

Commercia1l.v Feasible Resale of Local Telecommunications Services An 
EA:J.yential Step in the Transition to Effective Local Competition. (Susan M. 
Gately, et al) a report prepared by ET1 for AT&T, July 1995. 

“Efficient Public Investment in  telecommunication^ Infrastructure” 
Land Economic.7, Vol 7 I, No 3,  August I995 

Funding Universal Service 
Competitive Local Service Environment, Lee L. Selwyn with Susan M 
Baldwin, under the direction of Donald Shepheard, A Time Warner 
Communications Policy White Paper, September 1995. 

Stranded Investn7ent and the New Regulatory Bargain, Lee L. Selwyn with 
Susan M Baldwin, under the direction of Donald Shepheard, A Time Warner 
Communications Policy White Paper, September 1995 

“Market Failure in Open Telecommunications Networks Defining the new 
natural monopoly.” in Nehvorks. injrastructure, and the New Task for  
Regulation, by Werner Sichel and Dona1 L Alexander, eds., University of 
Michigan Press. 1996 

Establishing Eyective LoLal Exchange Competition 
Approach Based Upon an Analysis ofthe United States Experience. Lee L. 
Selwyn, paper prepared for the Canadian Cable Television Association and 
filed as evidence in Telecom Public Notice CRTC 95-96, Local Interconnection 
and Network Component, January 26, 1996. 

The Cost q/ Uniwwal Service, A Critical Assessment of the Benchmark Cost 
Model. Susan M Baldwin with Lee L Selwyn, a report prepared by Economics 
and Technology, Inc on behalf of the National Cable Television Association 
and submitted with Comments in FCC Docket No. CC-96-45, Apnl 1996. 

Economic Considerations in rhe Evaluation o# Allernalive Digital Television 
Proposals, Lee L Selwyn (as Economic Consultant), paper prepared for the 
Computer Industry Coalition on Advanced Television Service, filed with 
comments in FCC MM Docket No  87-268, In the Matter of Advanced 

Monopo1.y Power and the Local Exchange 

Maximizing Penetration and E#ciency in a 

A Recommended 
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Dr Lee L Selwyn (continued) 

Television Systems and Their lmpact Upon the Existing Television Broadcast 
Service, July I I ,  1996 

As.~essmg Incumbent LEC Claims to Special Revenue Recovery Mechanisms: 
Revenue opporruniries. market asseuments. and further empirical analysis os 
the "Gap" between embedded and forward-looking costs, Patricia D. Kravtin 
and Lee L Selwyn, In the Matter of Access Charge Reform, in CC Docket No 
96-262, January 29, I991 

The Use of Forward-Looking Economic Cost Proxy Models, Susan M. Baldwin 
and  Lee L Selwyn, Economics and Technology, Inc , February 1997 

The Effect ojlnternet Use On The Nation's Telephone Network, Lee L Selwyn 
and Joseph W .  Laszlo, a report prepared for the Internet Access Coalition, July 
22. 1997 

Regulatory Treatment of ILEC Operations Support Systems Costs, Lee L 
Selwyn, Economics and Technology, Inc., September I997 

The "Connecticut Experience" with Telecommunications Competition A Case 
in Getting it Wrong. Lee L. Selwyn, Helen E Golding and Susan M Gately, 
Economics and Technology, lnc , February 1998. 

Where Have Al l  The Numbers Gone' 
and h e  Needjor Short-term Rejorm, prepared by Economics and Technology, 
Inc for the Ad Hoc Telecommunications Users Committee, International 
Communications Association, March 1998. 

Long-rerm Area Code Relief Policies 

Broken Promises 
tinder Chapfer 30, Lee L. Selwyn, Sonia N Jorge and Patncia D. Kravtin, 
Economics and Technology, lnc , June 1998 

Building A Broadband America The Competitrve Keys to the Future of the 
In!ernet, Lee L Selwyn, Patricia D Kravtin and Scott A Coleman, a report 
prepared for the Competitive Broadband Coalition, May 1999 

Bringing Broadband to Rural America 
ofthe Telecom Act. Lee L Selwyn, Scott C Lundquist and Scott A Coleman, 
a report prepared for the Competitive Broadband Coalition, September 1999 

A Review oj Bell Atlanric-Pennsylvania 's Performance 

Investment and Innovation In the Wake 

r)r Selwyn has been an invited speaker at numerous seminars and conferences on 
telecommunications regulation and policy, including meetlngs and workshops sponsored by the 
National Telecommunicalions and Information Administration, the National Association of 
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Dr Lee L Selwyn (continued) 

Regulatory Utility Commissioners, the U S General Services Administration, the Institute of 
Public Utilities at Michigan State University, the National Regulatory Research lnstitute at Ohio 
State University, the Haward University Program on Information Resources Policy, the Columbia 
University lnstitute for Tele-Information, the International Communications Association, the Tele- 
Coinmunications Association, the Western Conference of Public Service Commissioners, at the 
New England, Mid-America, Southern and Western regional PUCPSC conferences, as well as 
at numeroub conferences and workshops sponsored by individual regulatory agencies. 
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Attachment 2 

Statistical Analysis of CLEC Penetration Rates 
as a Function of BOC Long Distance Entry 
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Data Used in Regression Analyses 



Source FCC, Wireline competition Bureau, lndustly Analysis and Technology 
Division, Local Cornpetition Report, Re1 July 23, 2002, at Tables 6 .  8. and 9 
Averages are weighted by total residential 11118s States designated by IATD with 
CLEC penetration IeVelS too Small to maintain firm confidentiality are included as 0% 
Facilities-based percentage is for total CLEC lines. however, since CLECs more 
commonly serve residential lines via UNE or resale arrangements. the CLEC facilities- 
based residential share figures likely overstate actual CLEC facilities-based residential 
shares Data for Vermont is taken from Application by Venzon New England, Inc , et 
al, for Authorization TO Provide In-Region. InterLata Services in Vermont, WC Docket 
No 02-7. Verizon Brief, filed January 17, 2002, at 7 



SUMMARY OUTPUT CLEC Residential Retail Market Share 

Regression Statrstlcs 
Multiple R 
R Square 
Adjusted R Square 
Standard Error 
Observations 

ANOVA 

Regression 
Residual 
Total 

Intercept 
ILEC in LD market 

0 217363761 
0 047247005 
0027803066 
0048736654 

51 

df ss MS F Significance F 
1 000677167 000577167 2 429909152 0 12547584 

49 0116387812 0002375261 
50 0 122159482 

Coefficients Standard Error t Stat P-value Lower 95% Upper 95% Lower 95 0% Upper 95 0' 
0037495933 0008237998 4551583041 353081E-05 0020941066 00540508 0020941066 0054051 
0022926714 0014707769 1558816587 0 12547584 -0006629636 0052483063 -0006629636 0052483 



SUMMARY OUTPUT 

Regression Statistics 
Multiple R 0 094474025 
R Square 0008925341 
Adjusted R Square -0 01 1300672 
Standard Error 0331880266 
Observations 51 

Percent of CLEC Lines that are Facilities-based 

ANOVA 

Regression 1 0048604603 0048605 0441280302 0509619221 
Residual 49 5 397081023 0 110145 
Total 50 5 445685626 

df ss MS F Significance F 

Coefficients Standard Error t Stat P-value Lower 95% Upper 95% Lower 95 0% Upper 95 0% 
Intercept 0459637819 0056098004 8 193479 968282E-11 0346904728 0 57237091 0346904728 057237091 
ILEC in LD market 0066531877 010015497 0664289 0509619221 -0 134736948 0.267800702 -0134736948 0267800702 



SUMMARY OUTPUT 

Regression Statistics 
Multiple R 
R Square 
Adjusted R Square 
Standard Error 
Observations 

ANOVA 

Regression 
Residual 
Total 

Intercept 
ILEC in LD market 

CLEC Residential Facilities Based Market Share 

0 143953051 
0 020722481 
0 000737225 
0020244091 

51 

df ss MS F Significance F 
1 0000425 0000425 1036888 0 313548 

49 0020081 000041 
50 0020506 

Coefficients Standard E t  Stat P-value Lower 95% Upper 95% Lower 95 0 Upper 95 0% 
0014048762 0003422 4 105573 0000152 0007172 0020925 0007172 0020925275 
0006220931 0006109 1018277 0 313548 -0006056 0018498 -0006056 0018497962 



Attachment 3 

SBC’s Website Provides No Information About 
or Links To its Out-of-Region CLEC Services 
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S I K  Ciirnrnunicaiions Inc 
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our Brand Sites 
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SBC-ProduciaiServui 

. - -~-____" .  .-... 
SpecW FFtures 

Through SBC subsidiaries' trusted brands - SBC Southwestern Bell, 

Sterlinq Commerce - and world-class network, SBC companies 
provide a full range of voice, data, networking and e-business 

consumers SBC is  America's leading provider of high-speed DSL 
Internet access service, and one of the nation3 leading Internet 
Service Providers (1SPs) 

i~' - SBC Ameritech, SBC Pacific Bell, SBC Nevada Bell, SBC SNET, and 

services to address the specific needs of individual businesses and 

i x ' r v -  . 

__I__ _ "  

For More tofwmalion 

2 ~. *%A:--- ~ I ' . , 
SBC companies currently have nearly 60 million access lines 

Wireless, i ts loint venture with BellSouth, which serves more than 22 
million wireless customers 

nationwide. SBC also has a 60 percent equity interest in Cinqular 
6 . ;  :, 

.__I ^I __ ~ .... 
Retated Unks 1 SBC services include 

SEC Power Up 
Siveepsldkei 

. local and long-distance . high-speed Internet access and data transport . network integration . software and process integration . Web site and application hosting . business to business commerce solutions . messaging 
@2002 . directory advertising and publishing 
SBC Communicaoons Inc 
Al l  nghts reserved 
Pnvacx Polity To find out more about our products and services, you may either 

search by geosraphic location or by brand. 

http:/iwww sbc corniproducts~services/0,5931,1.00.htrnl [7/30/2002 3 34 08 PM] 

http:/iwww


SBC-ProductsfScrvices-Brands and Markets 

. .  .. 
. .  i .  I .  I . - . .. .. . 

SBC Communications Inc serves 20 of the largest U S  markets and 
has telecommunications investments in 28 countries Under the 
Southwestern Bell, SBC Ameritech, SBC Pacific Bell, SBC Nevada 
- Bell, SBC SNET, Sterlinq Commerce, and Prodlqy brands, SBC 
provides a full range of voice, data, networking and e-business 
services. SBC also has a 60 percent equity interest In Cinaular 
Wireless, its loint venture with BellSouth, which serves more than 2 1  
million wireless customers. 

In the 2001 1 D Power national customer satisfaction survey of local 
telephone customers, SBC SNET ranked No 2 for residential local 

re in 2001 I n  addition, SBC Southwestern Bell ranked No. 2 
;BC SNET ranked No 3 for residential long-distance service. 

S8C Power U p  
Saeepstaher 

To find out more about our products and services, search by 
geographic location or by brand 

Brand Location 
5BC Southwestern Bell 
SBC Ameritech Upper Midwest 

South Central United States 

0 2 0 0 2  
5Bc Communications Inc SBC PacificBell California 

PrlvaC" POIICY 
Al l  rights reserved __ SBC Nevada Bell Nevada 

SBC SNET Connecticut 
Sterlinq Commerce 
Cinqular 

SBC Southwestern Bell 
In  the South Central United States, SBC provides 
telecommunications services under the SBC Southwestern Bell brand 
to millions of business and residential customers throughout Texas, 
Missouri, Oklahoma, Arkansas and Kansas Products and services 
provided in our five-state territory include local and long distance 
service, data communicatlons and e-business services, DSL Internet 
and dial-uo Internet access, and advertising and directory services 

SBC Ameritech 
In  the Upper Midwest, SBC provides a wide array of communications 
services to customers in Illinois, Indiana, Michigan, Ohio, and 
Wisconsin under the SBC Ameritech brand. Products and services 
include local telephone and data services, directories and DSL and 
dial-up Internet access 

http i i w  sbc comiproducts~se~1ces/brands~and~marketsi0,5931.4,00 html (1 of 3 )  [7/30/2002 3 34 40 PM] 



SB(-ProducrslServices-Brands and Markets 

SBC Pacif ic Bell  
For more than 100 years, SBC Pacific Bell has provided 
telecommunications services, today totaling more than 17 million 
access lines Our product portfolio includes data communications and 
e-business services, DSL and dial-up Internet access, and directory 
services 

m 
SBC Nevada Bell  
Our SBC Nevada Bell brand serves roughly 30 percent of the access 
lines in the state of Nevada, including the RenoISparks metropolitan 
area and widespread rural territories. With 100 percent digital 
switching for our more than 350,000 access lines, SBC Nevada Bell 
provides residential and business customers with one of the nation's 
most advanced public networks 

SBC SNET 
SBC SNFT is a leading information and communications provider in 
Connecticut, offering a full range of wireline products including local 
and long-distance wireline service, data communications and e- 
business services, dial-up and DSL Internet access and directory 
services 

LZ 

Sterling Commerce 
Sterling Commerce, a wholly owned subsidiary of SBC, is a 
worldwide leader in business-to-business integration --  providing a 
wide range of integration software, business enabling and online 
services With more than 25 years of experience in a range of 
industries, Sterling Commerce offers expertise, as well as the 
breadth of integration software and services required, to facilitate, 
manage and support the electronic exchange of information within a 
business, as well as with i ts diverse community. 

tk?Q 

Cingular 
Cingular Wireless is a loint venture between the wireless divisions of 
SBC and BellSouth. SBC has a 60 percent equity interest in Cingular 
Wireless, which serves more than 2 1  million wireless customers. 

!!22 

Prodigy 
Prodigy Communications, a subsidiary of SBC Communications, 
offers a reliable, high-quality dial-up network that covers more than 
850 locations in  all 50 states with local call access from 90 percent of 
the country 

hltp NwWw sbc cornIproducts~servlcesibrands~and~marke~sI0,5931.4.00 html (2 of 3) [7/30/2002 3:34 40 PM] 



SBC offers Voice Communications in the states listed below. Select 
residential or business, and your state, to view the phone service 
features available in your area: 

Arkansas Arkansas 

Callfornla California 

Connecticut COnneCtlCUt 

1lll"UlZ Ilhnols 

Indiana Indiana 

Kansas Kansas 

SBC Power Up Michigan 

Sweeprukes Missouri 

Nevada 

Ohio 

Oklahoma 

Texas 
6,2002 
SBC Communications lnc  Wlsconsm 
Al l  rights reserved 

~ P r w a c m  ~~~ 

Michigan 

Missouri 

Nevada 

Ohio 

Oklahoma 

Texas 
Wlscansln 

hllp iiwww Sbc corn/products~serv1ces/0,5931,18,00 hlml [7/29/2002 5.28 56 PM] 



Attachment 4 

United States Postal Service 
“Mover’s Guide” 

Identifying only BOCs as 
Local Telephone Service Providers 
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I Helpful Tips for an Easier Move 
I_ _i- - 

Valuable sttutegles for moving your stuff, your kids, your pets and yourself to your new home 

H ~ w  to stay connected when you move If possible call your 
new Imal phone compmiy 4 month below yoii move and ark for 
your new number Her? arc rotne lmal phone rcrvice options 

I 
Do your homework Belore you hire a moving company, I the United Slates Department 01 Tranrportation recommends the following 

* Get wnllen erltmales from at least three companies Ask dboul 
the condittonr of each estimate (lor example. whelher the final > Carl d guaranteed not to exced lhe esttmale by a certain amounl) 

Ask for each company's niolor carrier number and call USDOT ai 
102-358-7000 to mfy ihal (hey ate properly reqirtecd arld \nsur& - Ask your moving company for a copy 01 Yow M o w ' s  Rqhrr 

- Visit the USDOT Web site www Imcso dol gu~,lacriiigr/mor,lg hrrn 

and RPrponrrbiltlies 

0 IJi111rd %arc. r)up.~nment dTr.mr,xrnrt~tin 

On moving day 

' Accompany the driver as he or she inspects your iremr and fills out - your inventoly Make wre everything I S  on the lruck before rigning 
any releases. 

L * A I  your new home, compare the condilion of your goods 
agatnsl the inventory and check for any missing items. 

Involve your klds 

Have your children pack and label a lw borer of lheir own, 
IO they know their favorite rtuR won't be lelt behind 

Help your chlldren learn about their new town 
Visit your local library or bookstore lo find books 
about the area you're movmg lo. 

How con p u  makr moving run far  kids? 
Go lo wwwirspr conr/movermer lor idrar 

I i 
Take care of your pet - Pack a "pel moving kit" wllh food, medications. 

medical records and y o u r  vet's phone number 

* Be w e  y w r  cat or dog i s  wearing an ID tag, I In case he or she gc0 l oo je  
Yii. . 

* If you're traveling a long dirlance, check ahead lo rce 

Get tips on moving dogs, fixh, even m o k c  at  wrrvurpr rom/moversner 
that your flights. accommodauonr and so on are pel friendly. I 

* For moves to AL, FL. LA.  KY, U, MS, NC, SC and TN 
Call BellSouth a1 I-877.340-7576 - For mows IO AZ. CO. IA. ID. MN, MT,  ND. NE, NM. 
OR, SD. UT, W A  and W Call dircrlory asristnnce lor 
the Gweit office in your new area - for moves 10 DC. DE, MA. MO. ME, NU, NI. NY, PA. RI. 
VA, V I  and LW Call directory dssiskince lor h e  Verimii 
office ~n your inw area 

. For mover 10 other statel .  call dtrecrory arr1rt3i~ce lor lhe 
phone numben of local phone companies III your new area 
Remember lo check on i k a l  cellular companier, loo 

. 5 , , . - ?  Y%v. <I,", .,,* h **cr.,n I, _.I(_ ,I' 3 ,  

How 10 stay connected with long dirlance when you move 
* Oncr you know your new phone number, the next rlep us chwring 

a long distance cdrrter Your local phone company will not transfer 
your present long distance ravingr plan and other sprvues 
(like calling card>) aulomaticdlly - You'll need IO call the dilferent carriers yourrell to ensure the best 
rates, calling and wmg\ plans, and uninterrupted m v c e  Tha 51 a 
good oppaluniry to fmd out which carriers offer the Lwrt rates lor 
your new location and long-dirtancc needr. 

owtime fee-sc be sure to ark your new carner if they'll reimburse 
you or credil p u r  new accoiinl. 

if you switch 1ong.dtrtance carriers, you may be charged a small, 

Simplify your lile with A R T  Online Eilling for your Long 
Distance SeMce and gel a 125 gill cerillcdle good dt The 
Home Depot? Not an ATbT customer yet? Slultch toAl&T 
Rmidentlal tong Distance SeMce and get AThT Online Billing 
a1 the same lime when you VIVI wwwalt.com/newhome3 

AT%T 



Attachment 5 

SBC Rejects Long Distance Service Orders 
Placed by Consumers who are not also 

SBC Local Service Customers 
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SBC Communication5 Inc 
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SBC Power UU 
S:.ieeps !a kes 

02002 
SBC Cornrnunmcatlons Inc 
All rqhts reserved 
Pgvacy Policy 

OUT Brand Sites 



SBC-ProducislServlces-lung Dlsrancc 

n 

SBC Powei Up 
S~weepstsker 

02002 
SBC Communications ~ n c  

SBC offers long distance servlce in the states listed below. Select 
residential or business, and your state, to view the long distance 
features avadable in your area. 
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Long Distance Calling Plans 

Long Distance Domestic Calling Plans - compare these plans 

SBC Domestic Saverur? 

SBC Domestic Saver Gold= 

SBC Lonq Distance 

SBC Block of Time: 300 minutes 

SBC Block of Time: 500 minutes 

SBC 500 Block of Time Gold 
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Long Distance International Calling Plans - compare these plans 
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Long Distance Calling Plans SBC Block of Time 300 minutes 

SBC Block of Time: 300 minutes 

Order SBC Block of Time: 300 minutes from SBC Long Distance and receive a 
coupon redeemable for a $18.00 check. Offer available to *new SBC 
Southwestern Bell Long Distance customers May 6, 2002 through August 4, 
2002. 

Call from home to anyone, anytime, anywhere. 300 minutes of domestic, direct dialed 
calls for one low monthly rate. 

Features 

lnternational Callinq Plans 
Service and Support 
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Features 

. Get up to 300 domestic minutes of  direct dialed calls from home to anywhere in- 
state and/or out-of-state, anytime. . Fixed charge each month makes it easy to budget. . You’ll have just one bill to  pay each month for your local and long distance service. . Please view our Long Distance International Dialinq Guide. 

You wil l  need Adobe Acrobat Reader to wew the Long Distance Internatlonal Dlalmg Guide 

Pricing 

. $18.00 per month. . Excess minutes at a low flat rate of 6 cents each minute. 
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SBC Block of Time 300 mmum - TX 

. Other charges apply when using a pay phone or operator assistance. . Calling card calls are not included in 300 minute block of time. . Other charges apply when using a payphone or operator assistance. . Please view our complete summary of  long distance callinq card per call charqes. . Please view our complete summary of alternate billed services call charqes 

International Calling Plans 
I f  you make International Calls, look here for information regarding our great 
International Callins Plans. 

Service and Support 

Call 1-800-227-5574 Monday through Thursday 8 am to 8 pm, Friday and Saturday 8 am 
to 6 pm. 

*New SBC Long Distance subscribers will receive a coupon redeemable for a $18 check. By placing an 
order for this promotion, customer verifies they are a new SBC Southwestern Bell Long Distance customer. 
Instructions on coupon completion and submission will be provided with the coupon. The coupon must be 
fdlled out and submitted to SBC Long Distance in order to receive the check. The $18 check will be mailed 
out within 2 - 3 weeks following receipt of the coupon. 

Note SBC Long Distance provides long distance where arrangements exist with local providers in the SBC 
Southwestern Bell Telephone Company service area Availability, rates and conditions sublect to change 
SBC and Southwestern Bell are registered trademarks of SBC Communications Inc 
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Authenticale 

Southwestern Bell 

Enter either your User I D  and password OR enter your main telephone number. 

Forgot your User ID and/or 
User ID: 1-1 

Password: -1 Password7 

Your main telephone number: 

” 
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Southwestern Bell 

Thank you for visiting our web site, however we are unable to process your  order to 
purchase Southwestern Bell services or telephone equlpment online. Your shopping 
cart will be emptied. Please contact us at 1-800-310-BELL (2355). I 
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